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ENGAGE WITH YOUR AUDIENCE 

Engagement: It’s all well and good that we say engagement is King and content is Queen, 

but how do you actually get a conversation going with someone on social media, particularly 

if it is someone you really want to have as a potential customer?  

This can be tricky, I won’t lie! However, there are a few ways I have found to get people 

engaged with you and even actively getting the conversation started by them starting it with 

you.  

1. Have content with questions or that are open to debate – I don’t mean political updates 

(unless you are, in fact, in politics!) I mean content that will cause people to want to get 

involved. Questions are usually the best place to start as you can ask questions to do with 

their pains, such as “What is holding you back from using Twitter?” or “What have you got 

planned for the day ahead?” When people see questions in their stream they will tend to 

notice them. It is also a great way to show that you are interested in the people following 

you, not just using social media as a marketing sales board.  

2. Say hello to new followers – saying a quick thank you to the new followers you have 

received really will get you brownie points, and most will reply. They followed you for a 

reason, so getting that relationship started is the best place to get going. I tend to do a 

group thank you of 5 people at a time, so they can all get talking too. Have a question within 

the tweet too, such as “Hi @ @ @ @ thank you for following us, what attracted you to our 

profile?” or “Waving hello to @ @ @ @ pleased to have you following! Hope you have had a 

good week?” 



 
 

New Media Angels Ltd is a company registered in England and Wales. 

Company Number: 7103475. Registered Address: 13 The Avenue, Twickenham, TW1 1QH 
4 

 

New Media Angels Ltd 

E: info@NewMediaAngels.com 

W: www.NewMediaAngels.com 

 

 

 

3. Join in! This is the best way to get into conversations with people. When you see a link 

you want to share, always put something before the retweet, showing you have read or 

recommend the link they have shared. When you see a question or a request by someone 

you are following or want to have as a potential customer, engage with it. If you know 

someone who can help, recommend them in that update too! If you see someone has got a 

new job or are celebrating a milestone, congratulate them (LinkedIn is great for this!). 

Getting in on the conversations within your home feed is the best way to get people to know, 

like and want to recommend you.  

Don’t expect everyone to reply to everything you share, but getting the timing right for the 

content (using tools to help you see when your followers are most active) and taking the 

time to be engaging too, will help get you there. 
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BUILD YOUR BRAND 

Brand Awareness: We’ve all heard that Search Engines look for keywords within your 

content on your website. These keywords help you get found when someone types what you 

do into a search engine, hoping you will pop up at the top of the list and thus, if your website 

is good enough and your brand sings from the same hymn sheet as the viewer, they will turn 

into a customer.  

However, did you know there are other places where keywords will get you to the top of the 

search engine world? Using the words that you believe people in your target audience are 

searching for, within your social media content, your blog titles and in your profiles across 

the web, will also get you found. YouTube, for example, is owned by Google, as is Google+, 

both great big brownie points for your SEO.  

Then comes social media profiles such as LinkedIn, Facebook and Twitter. These are all 

places where your profile, and your content, should be sharing the words your customers are 

searching for, as sales trainers would say “their pain” words. For example, if you are an 

accountant, specialising in helping small business owners in the health and beauty industry, 

you can share fantastic updates within your twitter content that are around this industry, 

from tips to helpful updates. This helps when someone in that industry searches on Twitter 

for that sort of information, as Twitter shows the “all” filter first when you enter a search 

term. This means it shows users and content that contains the words they have searched 

for.  

 

BUILD YOUR SOCIAL MEDIA STRATEGY 

Strategy: As a business that wants to grow and ensure their success, social media should 

already be on your agenda. We live in a generation where checking our social networking 

accounts has become as important as checking the daily headlines. With the introduction of 

smart phones and tablets people can now access their social networking websites wherever 

they are and whatever they are doing, so as a business it makes sense that you do your best 

to tap into this. The good news is that the variety of social media networks out there means 
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that there is something for everyone. You can chat to your customers on Facebook, share 

pictures of your crafts via Pinterest, network on LinkedIn and so much more. 

A big part of your social media strategy is working out which site(s) will work for your 

business industry and which websites you want to make sure you have a presence on. One of 

the most important things is making sure that when you do have a social media profile it is 

one that is used well - there is little worse than having social media accounts that are dead in 

the water. Your potential customers will find your dormant accounts and this could be enough 

to put them off of dealing with you. Start small and make sure that the social media websites 

you do sign up are ones that you can keep up with. 
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TRIPLE CHECKS 

Content: Social Media is a window into the world of your business. It can be so many things 

for a business; a marketing platform, a customer service tool, a way of interacting with 

customers old, new and future; a way of connecting to other businesses in your industry, a 

virtual shop front for online businesses.  What do your customers see when they look 

through this window? 

Just as you want your marketing materials to be well-written or your shop window to be 

artistically laid out, so it goes with your Social Media.  Put as much care into your social 

media content as your other marketing materials. Text should be proof-read and grammar 

checked.  This shows attention to detail, care about finishing - all traits you want to be 

known for. Blog-posts should be looked at by a few people to check that it makes sense.  No 

point publishing something that confuses people.   

 

IMAGE IS EMPEROR 

Visual and Design: Image is everything.  Content may be queen, but image is emperor. 

Social media is like any other marketing material - people should know it comes from you 

even if your brand name isn’t on it.  This means spending time on your branding to ensure it 

permeates through every platform.   

A checklist will help all team members achieve the look you want. 

Areas to consider could be: 

* Logos - do you have several different logos in different aspect ratios to suit the different 

platforms. 

* Colour palettes - much has been written about the image different colours portray.  Do you 

have a palette of several colours that people can associate with your brand? 

* Profile and cover images. You could work with a graphic designer and photo editor, or you 

could use software such as picmonkey to support you to do this. 

* Define the minimum acceptable image quality in terms of dpi (dots per inch) 
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* Define the house style in terms of image content. Do you have a unique way of styling your 

products?  Do you have a quirky style you want reflected?  Is your attention to detail 

meticulous and you need that portrayed in your images? 
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WEBSITE TRAFFIC 

Traffic: When starting out on the web with an online business, the importance of website 

traffic can be vague. However, many people begin to realize that the success of their 

business depends on it. Website traffic can be defined as the number of people that view 

your site, the pages that they view and the length of time they spend on those pages. When 

someone goes to your site, that visit is recorded and any links that individual might click and 

follow are also recorded. At the end of the day, these numbers are added up to give you an 

idea of your website popularity. If you aren’t attracting visitors, your website is bound to get 

lost in the vastness of the internet and perhaps, never found. Every site needs traffic, and 

even if your site is made very well, if you are not attracting visitors, you won’t be generating 

sales or achieving your end goal with your business. Many people forget that it is people who 

view your website and do business with you online.  

In the end, your website and business will not survive without steady traffic flow from the 

right demographic. 

 

MANAGEMENT TOOLS 

Tools: There are many tools online that you can use within your social media campaign. We 

review a monthly tool as part of our newsletter to clients, however, here are 

recommendations on a few that we use in-house: 

Hootsuite - a desktop and mobile team and social media management tool, Hootsuite can 

help you preset content, have multiple team members on one account and monitor replies to 

tweets (only on desktop version). They also do reports for an extra charge. 

Tweetreach: this tool shows you how far your tweets have reached. They also have other 

features like hashtags search, reports and analyses of results. 

These are just some of what we use when managing and reporting back to clients, however, 

they are based on personal preference. There are many tools out there that can help with 

every element of your social media, just Google it and it will be there! 
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Cemanthe McKenzie 

Managing Director 

New Media Angels 

 

Facebook: www.Facebook.com/NewMediaAngels 

Twitter: www.Twitter.com/NewMediaAngels 

YouTube: www.youtube.com/user/NewMediaAngels 

LinkedIn: www.linkedin.com/in/cemanthe 

Pinterest: pinterest.com/newmediaangels/ 

Instagram: instagram.com/newmediaangels 

 

What we stand for: http://youtu.be/I1ennL4mK-E 

 

Web: www.NewMediaAngels.com 

Email: cemanthe@NewMediaAngels.com 

(You are free to distribute this FREE e-book without making any changes) 
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